c
<0
5
2E
go
£

2
I
s
i
HIr

EvwI7v7
AJ)T)AX=Y3)

~SPDFEEBHRIFZDI3I D~

RILILBAZE D
gEzessE
ADETHLHERERIC

=

.

P
3
S
i

E
m &
=

NMEBDDENFoER]
DENEZRE

ELAHGEHSHRAZHSS |

202R—

20R—

19—

mi? ik - AT

M2 VER 2058
SN R ARG 1
TR B tor
Oomff=amQm(K) -
ORIE =EXE o oo —IiE
iy
OREH =5 [T
B QNLEQRORL W
Bt o s SN
O Rk S B
OEREKE ME #HENX
THINGRAS A
O e VEISER A SRR
TN (B 1 40 5@ 30 A
ORI N XK QiEh<
(S SETNCINEVIFCEN|
OR2oE Sl
OEQERWEIDNIAR VW
NCPOIN
OBRME O RTZNEHEOVS
NDQ" XIS Hs « &
. BEH P —AINXQ SR
RRELLVEONS {6
O HRH =Nz
O EE=NmII (X)
ON 8 B={REKEZ L0y
A g FEVIE 5 (a8 e B8 R
—g¢ —"N LB
B2 o Bl (NED)
Rooog-RL-——< o0

SHEM ¢ SIGERIRIE
i A K 480k

ORM=FrE# ITREES
EEEEQNR | EOUX
2R L IR BRI o 0@
ety SUERRI:N

O 2MIFRXOWNS

Omff=crm~m(x%) S

OINE =ERXE w8 v o —JufE
{H

Ot R = QENHI SR B
QX EH

ML ERERIXO <20 EF
1" FREIINE LSS O IRHKE X
e EEEREETEEE
LB 5 a0 3 R4 —~4
C=DNRODPEDN O —2 7
i

OfdRE=amIm ) —
K@ (%)

BRI (1
&)

[FOONM-0LNO +—
BIMHEHKER-—

Rooos-H{-—r—1nm

Kjpe d 5
re 0 ud S
QE=E NG
ORM=&EBE O S VOERY
O <LG@WH " Qa5 13
B RFEOD T 1A T8 0 A
] T8O 1 VR 1A 4N

HEMXOMRESBER L
ANCE S

omff=mmemn(X) =SE-
By

OBE="FRNMRY RO gl
plit eSSy

OR &N = 1Y | RN
D50 RKE o

ORNBHX=8Z

Of2i_ =2

ORREE = MR m (X)

BEFEDEMNEY N —

Qooos-F-vovo

£—IXKIRTQ

B < T L a0

O = EH AT -KHH (VB
LR (11 AN — R X Ao @ ZE
<QHE—-IXIR YT QX<
HFEE<BHIYNNNERESK
PPLRHE NG — D ITEENT A
o7 Y QR R T
MR W 137 mERIiEQ %
SN QEZRS

ONM<EE=mmnm(H) —
< (m)

O <= — L Od——
<

Ot2iI_ = BNz

OF2ARERE = m G ()

BiEREHIREHEK (mED)

Rooos-H-——<N

19 Kanoya City Public Relations e



